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RJC Mission

‘Building a responsible 
diamond, gold and platinum metals supply chain
from mine to customer’
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Big Picture – Responsible Business Practices

Very wide acceptance by industry and society of the need for responsible 
business practices:

– Business ethics
– Human and labour rights
– Environment

Performance, and perceptions of performance, 
may affect:

– Licence to operate
– Legislation and  regulation
– Stakeholder support
– Sales
– Reputation, brand 
– Business survival
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Current issues 

• ‘Conflict diamonds’ and human rights issues
• Criticisms of the Kimberley Process 
• Zimbabwe situation 

• ‘Conflict gold’ 
• Armed groups in eastern DRC
• Dodd-Frank  Act

• Large-scale mining practices
• ‘no dirty gold’ campaign

• Worker conditions in jewellery pipeline 
• Artisanal mining
• Manufacturing

Source:  USAID
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The role of certification

Certification offers the ability to:
• Define what responsible practices mean, based on a 

standard; and
• Verify that the standard is being followed.

Key considerations:

• What is in the standard?
• How is it verified, by whom? 

The highest level of transparency, credibility, and assurance 
of compliance is provided through independent verification by 
accredited auditors.



David Bonaparte
Group Vice President, JCK
Reed Exhibitions
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JCK Events is an RJC Supporter

By supporting the Responsible Jewellery Council, JCK Events 
underlines its strong commitment to corporate responsibility and 
integrity

Jewellery trade shows play a key role in supply chain transparency 
by linking exhibitor to retailer.  

Providing a transparent, ethical environment to conduct business is 
essential to the commitment of JCK Events to its exhibitors, buyers 
and ultimately - consumers.  



Michael Rae
Chief Executive Officer
Responsible Jewellery Council 
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Scope of the Code of Practices

Business Ethics: - upholding ethical business practices. 

Human Rights and Social Performance: - upholding fundamental human 
rights, treating workers fairly and with respect, encouraging a diverse 
workforce, and provision of a safe working environment. 

Environmental Performance: - promoting efficient use of resources and 
energy, and reducing and preventing Pollution. 

Management Systems: - compliance with Applicable Law, establishing 
policy, and managing business Risks including Contractors, Suppliers and 
Partners.
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Membership

•Eligibility: all businesses and associations participating in the diamond, 
gold and platinum group metals jewellery supply chain and / or engaged 
in activities that have a potential impact on consumer confidence in 
diamond, gold and platinum group metals jewellery.

•Uniquely covers all parts of the jewellery supply chain:  producers, 
refiners, traders, cutters and polishers, manufacturers, wholesalers, 
retailers.

• 300+ Members: grown 50% from May 2010.
• $46 billion in annual relevant sales

•Wide range of size, location, types of business.

•A growing alignment within the industry in support of a common 
set of responsible business practices.



www.responsiblejewellery.com

Membership responsibilities

All RJC Commercial Members: 
•Commit to conform to the Code of Practices
•Validate that  commitment by submitting to third-party audit of their 
performance  against the Code of Practices within two years of joining 
the Council

Annual Membership fees:
• Metal and or Diamond Producers and Retailers pay $45 per million 
dollars of annual relevant sales
•Companies in the middle of the supply chain pay  $30 per million dollars 
of annual relevant sales
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Member Participation and Support 

RJC is governed by its Members and serves to assist them to achieve certification. 
• Resources on RJC website:

i.Download system documents 

• Free RJC training delivered by online webinars and Member workshops at main 
Trade Fairs:

i.How to carry out Self Assessments
ii.How to identify key risks in your sector
iii. Preparing for Audits

• Members can be involved in RJC Committee work, e.g. Standards, 
Communications and Accreditation/ Certification
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RJC Trade Association Members
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RJC Consultative Panel 

RJC has established a Standards Consultative Panel of external 
stakeholders to engage in ongoing standards development activities with the 
Council. You will find the major NGOs and stakeholders in the list below:

Standards / supply chain associations
• Alliance for Responsible Mining
• Diamond Development Initiative
• Gemworld International
• International Colored Gemstone 

Association
• International Diamond Council
• Jewelers Vigilance Committee
• Transfair USA
Non-government organisations
• Conservation International
• Fauna and Flora International
• Global Witness
• Human Rights Watch
• PACT
• Partnership Africa Canada
• Solidaridad

Non-government organisations
• WWF Australia
• WWF CARPO
Research/consultancy
• Centre for Socially Responsible 

Mining, University of Queensland
• Development Consultant
• Eden Project 
Chain of custody systems
• Brinks
• Historic Futures
• Track Record
• Verite USA
• OECD – Conflict Minerals – Supply 

Chain Due Diligence working group
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Chain of Custody Information Session 

RJC invites you to join your industry colleagues for a session update 
on its Chain of Custody initiative, led by Dr. Fiona Solomon, Director, 
Standards Development, RJC.

This session takes place 2-3pm today in this room.   



John Hall
General Manager
External Affairs
Rio Tinto



Jewelry & sustainable markets

John Hall 
General Manager External Affairs

JCK

June 2011



Global presence

Mines and mining projects

Separate processing plants

Aluminium  Copper       Diamonds Energy      Iron ore Minerals

Africa

Europe

South
America

North
America

Australasia

Asia
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Source: Rio Tinto

http://www.riotinto.com/whatweproduce/452_titanium_dioxide.asp�
http://www.riotinto.com/whatweproduce/452_aluminium.asp�
http://www.riotinto.com/whatweproduce/coal.asp�
http://www.riotinto.com/whatweproduce/452_diamonds.asp�
http://www.riotinto.com/whatweproduce/452_gypsum.asp�
http://www.riotinto.com/whatweproduce/452_other_minerals.asp�
http://www.riotinto.com/whatweproduce/452_borates.asp�
http://www.riotinto.com/whatweproduce/salt.asp�
http://www.riotinto.com/whatweproduce/452_talc.asp�
http://www.riotinto.com/whatweproduce/452_uranium.asp�
http://www.riotinto.com/whatweproduce/copper.asp�
http://www.riotinto.com/whatweproduce/452_gold_and_silver.asp�
http://www.riotinto.com/whatweproduce/572_iron_ore.asp�
http://www.riotinto.com/whatweproduce/452_sulphuric_acid.asp�


Addressing climate change
Protecting biodiversity 
Promoting conservation

Healthy workplaces
Sustainable safety culture
Long-term community 

benefits

Robust stakeholder 
engagement

Honesty and transparency
Understanding our legacy

Socio-economic development
Supply chain management
Disciplined financial 

performance

Social 
well-being

Environment
al 
stewardship

Economic 
prosperity

Respect for 
people & 
communities

Our focus on sustainable development

We aim to be the partner of choice

Source: Rio Tinto



‘Visible’

Socioeconomic contributions

• Community programmes

• Benefit receiving trusts

• Management costs

The ‘visible’ socioeconomic contribution of mining 
companies is just the tip of the iceberg

• Wages & employee benefits

• Taxes & royalties

• Reinvested funds

• Dividends & interest

• Outside interest

• Payments to suppliers

‘Invisible’

Source: Rio Tinto



The RJC and why we are involved

• Founding member

• RJC leading SD for the jewelry industry

• Setting global standards

• Developing chain of custody tools

• Positioning the industry as a leader in CSR

• Reframing the reputation of the industry

• Setting the foundation for jewelry to be the consumer’s choice.



David Meleski
President
Richline Group 





Traceable Fine Jewelry 

Journey towards a Net 
Positive Impact…

 Committed to doing what we can to make 
sure that we partner with responsible 
businesses, starting with our own,  who 
play a positive role in protecting the 
environment and contribute to the 
communities where they work.

 Adhering to standards in the areas of 
compensation, underage labor, 
environment, and health & safety.

 Fighting against poverty (enemy of 
biodiversity) by creating jobs and 
regenerating resources.

 Reducing of Greenhouse Gas emissions.

 Adopt practices that maintain the 
surrounding terrestrial, marine, 
and river ecosystems.

 Provide third-party scrutiny to the process



Transparency in the Supply Chain
The beginning of a journey towards a more responsible jewelry industry. 

Traceable Fine Jewelry 





Thomas Hammershøy Nyborg
Managing Director
PANDORA



PANDORA IS A MEMBER OF 
RESPONSIBLE JEWELLERY
COUNCIL

14 JUNE 2011 COMPANY PRESENTATION31

JUNE 5TH, 2011

THOMAS NYBORG, SENIOR VICE PRESIDENT -
MANUFACTURING



YOUR STAKEHOLDERS DEMAND ETHICAL STANDARDS

14 JUNE 2011 COMPANY PRESENTATION32

Conscientious: Guided by a Sense of Right and Wrong

• Consumers

• Customers

• Investors

• Authorities

• Society incl. Suppliers

- All want to do business and 
associate with companies, who act 
cconscientiously and can prove it!



We ensure this through: 

• United Nations Global Compact
- Commitment to ten generic principles 

• Responsible Jewellery Council
- Global Compact translated to jewellery
- RJC Certification within 2012

• Supplier Standards
- Code of Conduct for PANDORA suppliers
- Independent auditors ensures compliance 

• PANDORA CSR Report 2010/2011
- Communication on our progress

• PANDORA Code of Ethics
- Business Ethics & Whistleblower Guideline
- CSR Suppliers Code of Conduct
- PANDORA Life
- Charity

• CSR site on www.pandoragroup.com
- Learn more about PANDORA’s approach to CSR 

14 JUNE 2011 BUSINESS ETHICS POLICY33

PANDORA is committed to advancing responsible 
business practices from the sourcing of gemstones, 
precious metals and other materials to the crafting and 
marketing of our jewellery.

http://www.pandoragroup.com/�


RESPONSIBLE JEWELLERY COUNCIL

• Translates Global Compact to the Jewelry world

• Reduce and mitigate risks related to Responsibility 

• RJC certification process is flexible

• Meets or exceeds other industry initiatives 

• Hope to inspire our supply chain and peers 

• Chain-of-Custody among certified members

14 JUNE 2011 BUSINESS ETHICS POLICY34



PANDORA IS COMMITTED TO ADVANCING 
RESPONSIBLE BUSINESS PRACTICES FROM 
THE SOURCING OF GEMSTONES, PRECIOUS 
METALS AND OTHER MATERIALS TO THE 
CRAFTING AND MARKETING OF OUR 
JEWELLERY.

THANK YOU

14 JUNE 2011 C O M P A N Y  P R E S E N T A T I O N35



Ed Hrabak
Senior Vice President 
General Merchandise Manager
Sterling Jewelers Inc
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IDEX Article
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