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rj e ROADMAP TO 2030 AND BEYOND

Our vision is a responsible world-wide supply chain that promotes trust in the global fine jewellery & watch industry

Peace

Advocacy for Positive Change Impact Pathway

Industry is free from
corruption, conflict
and illicit activities

Ambition on sustainability issues
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Outreach: Stakeholder interest and action raised, policy reform, increased Creation of S = Partnerships
Advocacy on ESG mobilised demand for responsible practices an enabling - Partnerships deliver
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RJC certification by stakeholders




