= i‘i::-“..;‘;;.h.‘-‘E:»'n":_ :
R Ean
B e e PR AR
4 L} S . |‘,»..-‘,-:'&:?. g:“'n < 3
Y s \‘f :
ae- 0 o <

dEges _ LBMA
The Gold Jewellery Industry in the
Pandemic: Now and Future.

VIRTUAL SUMMIT A /

Host: Philip Olden, Independent Consultant

Iris Van der Veken, Executive Director, Responsible Jewellery Council
Mark Hanna, Chief Marketing Officer, Richline Group
Neil Harby, Chief Technical Officer, LBMA ey

N
23 July 2020 s,




Submit your questions

If you have any questions during the webinar, please
submit these via the Questions dropdown in the
control panel, on the right-hand side of your screen.

If you are using your mobile device, this functionality
can be found in the Questions tab at the bottom of
your screen.

Technical Help

If you are having difficulty submitting a question,
please email ask@lbma.org.uk

GoToWebinar Control Panel
¥ Audio

View audio options

¥ Questions

Type your question here.




COVID-19

CORONAVIRUS

IMPLICATIONS FOR BUSINESS

Covid Economic Perspective: Jewelry Industry

Recessions, Consumer Attitudes and Jewelry

Our latest perspectives on the coronavirus outbreak, the twin threats to lives and livelihoods.

Mark Hanna
CMO
Richline Group



“Great Recession”
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V-Shaped Recession: Steep Decline, Quick Recovery
The best-case scenario for the COVID crisis is a V-shaped

|

2008-2010

V. RECEH510N

recession like 2008-2010. If this happens, the economy will
rebound quickly.

In 2010, the U.S. jewelry market emerged from the
recession, posting a dramatic 7.5 percent increase
in consumer expenditures from 2009 to 2010,
after two successive years of declining sales.
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1995-2019 data source: GFMS/Metals Focus



The Impact of COVID-19 Shutdowns
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Some gold rmines
halzed, reducing
supply

on the Gold Supply Chain

Chains are only as strong as their weakest link. The COVID
shutdowns impacted every link in the gold supply chain.

The Ripple Effect: Stalling a Supply Chain
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Decreasad shipping Lack of input and Constrained supply
capacity and suspension of wark and increased cogt
increased costs aof delivery

As the virus spread around the world threatening country
after country, investors sought safe haven investments such

as gold to weather the economic lockdown.
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The Covid Consumer

47,000 U.S. Stores Closedin
About a Week Over Coronavirus

CLOSED DUE 10

COV,D." 9 Total Retail Store Closings

47,468

The Retail Reset: Looking Forward to the Near-Future of In-Store.

A miserable April came to a close last week. But, with the Covid-19
pandemic still spreading across the U.S. and other major economies — it’s
what happens in May that will really help to define both the shape of any
recovery and some of the long-term legacies of this crisis.

Even when the virus is contained, shopping
in America may never be the same.

People could still lean towards social distancing 780
and be fearful of crowds. Even when companies
are given the all-clear, we don’t yet know when
consumers are going to embrace that.

| |
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Bloomberg News



Americans continue to believe the personal and financial impact
from COVID-19 will continue to last well beyond two months
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Impact on personal/household finances?®
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60 Years of Jewelry Sales: Onward and Upward

Recessions
Apr 1960-Feb 1961
Dec 1969-Mov 1970

Nov 1973-Mar 1975 Recessionary
Jan 1980-July 1980

July 1981-Nov 1982 R . Impact
July 1990-Mar 1991 ecessionary

Mar 2001-Maov 2001
Dec 2007—June 2009 Impact

Mar 2020—present

570 Recessionary

_ Impact

Recessionary

Impact
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Submit ‘you’rq uestions

If you’ve had any questlons during the webinairr,
please submit these \Ila the Questions dropdown in
the control panel, on the rlght-hand S|de of your
screen.

If you are using your mobile d’é\goé,{rﬂs functionality
can be found in the Questions tab at the bottom of

your screen.

Technical Help

If you are having difficulty submitting a question,
please email ask@lbé.{)rg.uk

LBMA

® GoToWebinar Control Panel
¥ Audio

View audio options

¥ Questions

Type your question here.




Upcoming Webinars )
AN LBMA

LBMA will be taklnga break for the month of August. Please join us for our flnal week of webinars for
the Summer.

Tuesday, 28 July - A Scientific Overview of types of Security Features
Thursday, 30 July - LBMA Asia Updat

You can also access our library.of webinars at anytime by visiting: www.lbma.org.uk/webinars
Please email ask@lbma.org.uk if you would like further information.
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